Putting passengers at the heart of running the railway 2018

Strategic planning

 —

Implementation

 —

Passengers want the sense of a controlling mind when it comes to
strategic direction of the railway

matter

Passengers want a sense that their voice and opinions

Key document/action Passenger Input

Key document/action

Passenger Input

APPENDIX 5

Monitoring, intervention (& sanctions)

Passengers want a sense that someone is in charge who

can make thin

gs happen, especially when things go wrong

Key document/action

Passenger Input
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1. Franchising body is the national or regional body (such as DfT, Transport Scotland of TfN) that specifies and monitors franchises

- Fines (benefits in kind)




